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VLVisionVision

Language LearningLanguage Learning

Integration of New TechnologiesIntegration of New Technologies

Innovative Foreign Language SystemInnovative Foreign Language System

Manipulation of New TechnologiesManipulation of New Technologies

Virtual Reality Learning EnvironmentsVirtual Reality Learning Environments
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Need to Speak Multiple LanguagesNeed to Speak Multiple Languages

Learning in “Natural Environment”Learning in “Natural Environment”

Web LearningWeb Learning

Lower Economic SectorLower Economic Sector

Manipulation of technologiesManipulation of technologies
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StudentsStudents

Tourists and TravelersTourists and Travelers

Government EmployeesGovernment Employees

Business PersonsBusiness Persons

OthersOthers
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VLCompetitive AnalysisCompetitive Analysis

Competition 24/7 Information Educational
Berlitz Yes Provides Basic Overview Learn Basics

Educational Institutions No Cross-Cultural Learn Languages

Self learning Software No Educational Purposes Learn Cultures

Text Books No Travel Agencies,
Awareness

Experience
globally

Study Abroad
Programs

Yes Cultural, Demographics Cross-Culture
Education

Immersion Semesters Yes Various Languages Provide
Education

Cross-Cultural
Training Courses

No Limited Information Provide
Education

Virtual-lingua.com Yes Historical, Geographic,
Cultural, ect.

Extensive
Learning
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ConnectivityConnectivity

Cyber SpaceCyber Space
InteractivelyInteractively

Virtual PlazaVirtual Plaza
SpeedSpeed

RequirementsRequirements



© 2005 SalterQuest.com.© 2005 SalterQuest.com.
All Rights ReservedAll Rights Reserved

VirtualVirtual--lingua.comlingua.com
March 21, 2002March 21, 2002

VLVirtual RealityVirtual Reality
ComputerComputer

GeneratedGenerated
EnvironmentEnvironment

Data GlovesData Gloves
Joystick or MouseJoystick or Mouse
Head MountedHead Mounted

DisplayDisplay
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Home PageHome Page
Language ChoiceLanguage Choice
Country DesireCountry Desire
GrammarGrammar
VocabularyVocabulary
SyntaxSyntax

Virtual PlazaVirtual Plaza
ThemeTheme

Home Page

Language

Country

Grammar

Vocabulary

Virtual Plaza

Theme/Location

Syntax
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AdvertisingAdvertising
Services FeesServices Fees
Universities andUniversities and

CollegesColleges
CorporationsCorporations
TouristsTourists

GovernmentGovernment
AgenciesAgencies

AdditionalAdditional
DivisionsDivisions

MiscellaneousMiscellaneous
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VLRecommendationRecommendation

Invest in the future of learning!Invest in the future of learning!
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